The of this project is to cultivate an in-person community
dynamic & create professional and academic networking
opportunities for typically-online OLL students at the Inaugural
Immersion Experience.

. Toincrease the percentage of OLL students who
strongly agree they feel a sense of belonging in their program by 15%
by the end of the Immersion Experience on April 19, 2025

After the Immersion Experience, data indicated the above goal was
exceeded, with a 33.78% increase in students who strongly agreed
they felt a sense of belonging. Many necessary to
complete this goal are diagrammed onto a project task timeline
below.


https://advising.unc.edu/wp-content/uploads/sites/341/2020/07/Goal-Setting.pdf
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